DM6145 Information Technology and Creative Practices

Case Analysis: The making of…

Due Date: Tuesday, November 10, 2009 
The most entertaining, painless and effective way of learning about the craft of making various genres of digital media is to take advantage of the widespread practice of publishing special features and articles about the processes used to make successful products and projects.

Think about the digital media products or projects that you personally like.

Find out what resources might be available about the “making of“ them.
You should specifically look for information related to these topics and themes discussed in class:

· Technologies (IT, Digital Media)

· Genres (Ed., Games, Photo., Video/Cinema)

· Creativity  (Creative Practices and Processes from Arts & Design)
· Cultures (Interactions/Influences - Arts, Design, Science, Engr., etc.)

· Processes (Design, Production, Implementation)

· Teams Make-up, Activities & Project Management

Be aware that not all products or projects will turn out to be good cases.

While few cases will allow you to cover every one of the above topics,

a good case should allow you to have access to significant and in-depth information about three or more topics. 
Write a short case analysis describing the product or project you chose, and provide specific examples related to topics we discussed in class.   
Briefly describe the process you used to find information and explain 

what you may not have been able to find out, but would like to know.

Did you learn something that you did not know before your research?
Was anything unexpected? Was there something we did not discuss, 

but you thought was particularly interesting or valuable?  
The written assignment is due by class on November 10 , 2009.

You will be asked to give an informal presentation to your classmates describing the case study that you chose and what you found out.
CASE STUDY OUTLINE

Case studies should generally subscribe to the following organization:

· Title. A thoughtful title that captures the essence of the case study.
· Abstract. (Summary) A one paragraph statement summing up the study (what, why, when, where, how, and who). This introduces your report and gives a one sentence highlight of each section of your report. (HINT It is much easier to write this after the remainder of your case study report, including the Introduction is written.)
· Acknowledgments. Provide thanks to anyone who helped you.

· Introduction. (Background) Describes what you did, and why it was of interest—opens the door to the case study and tries to get the reader engaged. Typically only a few paragraphs, the introduction includes background information about the product/project, the author/director’s intent, what sparked your curiosity, how you decided on your choice of case, and gives a preview or highlights of what you found out. (HINT It is also much easier to write this after the remainder of your case study report is written).

· Questions. Frames some question(s) that you used during your examination of the case study. This can start with reframing the topics presented in the assignment as questions, but then can/should go beyond that to include others you composed yourself.

· Methodology. Describes your procedures for gathering information and provides much more elaborate detail about the how, what, when, where, and who than the brief description you should have included in the Introduction.

· Results (or Data). Presents the information you collected to answer your questions; it should be organized and processed—not just be a summary.

· Analysis. An explanation of what the information you collected means in the context of the content and theory of this course. The results (above) are just “facts;” the analysis is your interpretation (or opinion) of what the facts mean.

· Conclusions. A short concise statement of what the case study found and what you have learned. Can you explain what you found if there are odd things that showed up?  Can you recommend research you would like to do if you had more time? What are the “lessons learned”?

· References. Provide a list of references; generally include only citations to materials that were critical to your case study (i.e., not a long bibliography).

· Appendix. To include extra graphics, media used, information, etc. 
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